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The environment

Fight against
corruption and bribery

 Staff

Society

Respect for
human rights

The purpose of this report is to clearly and visually present in a single 
document all the social and environmental actions that Grupo Productos 
Hortícolas Fitó S.L. (hereinafter PHF) has carried out during 2019.

This report is aimed at complying with Law 11/2018 on Non-Financial 
Information and Diversity (LINF), which was definitively published in the 
Official State Gazette (BOE) on 29 December 2018, and which requires 
all companies with a certain volume of turnover or number of workers to 
disclose the actions they have carried out in the current year regarding 
five issues:

Both the PHF Group and Semillas Fitó are included within the group of 
companies subject to this reporting requirement.

In fact, this is the third annual report published by the com-
pany. Even before the entry into force of Law 11/2018, Semi-
llas Fitó used to publish its annual report which included the 
year’s main milestones. For more information on previous years, 
both the 2017 annual report and the 2018 annual report are available at 
www.semillasfito.com.

SCOPE AND COVERAGE

Regarding its scope and coverage, this 2019 annual re-
port presents all the relevant data from all the group's 
work centres, both national and international. The 
reader will be able to get a clear idea of the group’s 
activity at a global level. In those specific points whe-
re, for one reason or another, only the data for Spain 
has been included rather than for all the subsidiaries, 
this is explicitly specified. 

METHODOLOGY

In terms of methodology, the report details the va-
rious actions implemented to achieve the SDGs and 
principles of the Global Compact. To quantify their 
positive impact, the reference measurement system 
based on GRI indicators is used.

As a result, the direct and indirect contribution of the 
company to the achievement of said global sustaina-
ble development objectives, which is a good measure 
of its commitment to wanting to have a positive im-
pact, are presented in a schematic manner. 

This methodology has been chosen in all cases to ena-
ble the reader to compare the metrics presented in 
the report  with those of the sector or other compa-
nies, a particular requirement of Law 11/2018. 

The 17 Sustainable Development Goals (SDG) 
approved by the United Nations in 2015. 

The 10 principles of the Global Compact. 

The Sustainability Reporting Guidelines of the 
Global Reporting Initiative (GRI), in particular 
in the section on environmental issues. 
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PHF S.L. is the company that owns Semillas Fitó S.A. 
and of all its subsidiaries around the world. 

The group is comprised of a parent company, based 
in the Poblenou neighbourhood of Barcelona, and ten 
subsidiaries in other countries whose strategic objec-
tive is to provide commercial, production and/or R&D 
support to the different business units.

Below is a diagram showing PHF’s organizational 
structure. 

ASIA

Fitó
Tohumkuluk/Tarim

Subsidiaries in 
Turkey

Since 2001

Fitó India

Subsidiary in India
Since 2014

THE AMERICAS

Fitó Mexico

Subsidiary in Mexico
Since 2008

Fitó Chile

Subsidiary in Chile
Since 2014

Fitó Brazil

Subsidiary in Brazil
Since 2017

AFRICA

Fitó Morocco

Subsidiary in 
Morocco

Since 2018

EUROPE

Semillas Fitó, 
S.A.

Parent company
Since 1880

Fitó Italy

Subsidiary in Italy
Since 2004

Fitó Portugal

Subsidiary in 
Portugal

Since 2009

Fitó France

Subsidiary in France
Since 2011

Agronética Defi Genetics 
S.A. 

Company that owns 
the group's real 

estate assets

Company dedicated 
to the research and 

development of 
short maize cycles

(55% of shares)

THE PHF GROUP

2 · About the company
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The very structure of the company is proof of its international outlook. 
The first subsidiary outside of Spain was opened in 2001 in Antalya (Tur-
key) and, since then, the Group has continued its international expansion 
on four continents. 

The following are photos of the Group’s main work centres in full opera-
tion during 2019:

AROUND THE WORLD:

Antalya (Turkey)

Farms in Arica (Chile)

Culiacán (Mexico)

Bangalore (India)

2 · About the company

IN SPAIN:

Barcelona - PHF Group headquarters  
Processing, packaging and shipping.

Cabrera de mar
R&D activities of vegetable crops. 

El Ejido
R&D activities of vegetable crops. 

Don Benito
R&D activities and production of field crops. 
Also processing, packaging and shipping of field 
crop seeds. 

Les Cases de Barbens
R&D activities and production of field crops. 
Also processing, packaging and shipping of field 
crop seeds. 

Sant Andreu de Llavaneres
Vegetable crop production 
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OUR VALUES

OUR PURPOSE BUSINESS UNITS

VEGETABLE SEEDS
Business unit specializing in the development, pro-
duction and sale of cucurbits (courgette, melon, 
cucumber, watermelon), Solanaceae (aubergine, to-
mato, pepper) and large seeds (green beans, broad 
beans and sweet corn).

Catalogue composed of more than 500 varieties of 
vegetables adapted to the different terrains of Medi-
terranean areas, temperate and subtropical climates.

FIELD CROPS
Business unit specializing in the development, pro-
duction and sale of varieties of maize, sunflower, fo-
rage and sorghum.

It works with 15 segments of maize and six of sun-
flower, which comprise a wide range of very speci-
fic products for dry, hot and heat and water stress 
conditions.

TURF GRASSES
Business unit specializing in the development of va-
rietal solutions for the creation and regeneration of 
green spaces and sports fields in the Mediterranean 
region.  

HOBBY
Business unit specializing in the sale of a wide range 
of seeds for the amateur market.

Semillas Fitó S.A. is a company that specializes in the development, production and sale of seeds of a wide va-
riety of species, which are grouped into four business units.

To be the driver of change in the agri-food sector at the level of the seed.

Semillas Fitó's vision is to optimize agri-food production from a sustainable perspective, through new varieties 
that require lower amounts of inputs: surface area, fertilizers, irrigation and plant protection agents. This optimi-
zation has a direct impact in significantly reducing the ecological footprint of the agricultural sector.

PROFESSIONALISM

We are able to meet deadlines and tasks 
effectively, proposing solutions to pro-
blems and acting responsibility in the de-
cisions we take.

INNOVATION

We are up-to-date and are aware of the 
trends in each of our business units. We 
propose ideas and new ways of working, 
proactively promoting various initiatives.

DISCRETION

We respect hierarchical relationships and 
highlight the organization's achievements 
above our individual contributions. We 
are careful and restrained when it comes 
to invitations to customers, travel and 
other expenses, avoiding ostentation.

LONG-TERM VISION

We plan future actions, adapting our be-
haviour to market campaigns when ma-
king decisions. We constantly assess the 
risks and benefits of short-term and long-
term decisions.

2 · About the company

OUR MISSION

SHAREHOLDERS

COMMUN
IT

Y

STAFF

C
US

TO

MERS
• High profitability solutions 

adapted to the needs of  
the customer.

• Closeness, cooperation and 
a long-term relationship.

• Sustained profitability and 
value creation.

• Prestige and future vision.

• Professional and personal 
development.

• Climate of freedom, 
respect and teamwork.

• Be respectful in our 
actions.

• Contribute knowledge.

When taking decisions, PHF always takes into account the following values that define the management 
philosophy and objectives of the company.
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BUSINESS MODEL
What do seed companies contribute to the world?

140 years after its founding, the Semillas Fitó business model continues to focus exclusively on seeds. In other 
words, unlike other companies in the sector that hold significant market shares, the PHF group is dedicated ex-
clusively to seeds, and has no agrochemicals or other agricultural inputs in its portfolio.

Below is an explanation of the company’s business model which has enabled its geographical expansion, growth 
and current consolidation.

2 · About the company

A BRIEF HISTORY LESSON

A VERY SIGNIFICANT DEVELOPMENT: THE APPEARANCE OF HYBRID SEEDS

In ancient times, farmers used to have to sacri-
fice a part of each year's harvest to ensure they 
had seeds for the following year. In this way, far-
mers were able to produce their own seeds with 
a lot of work, effort and very few synergies.
 
At the end of the 18th century and throughout 
the 19th century, some farmers in Europe deci-
ded to specialize in the maintenance and pro-
duction of seeds, selling seeds and seedlings to 
those farmers who chose to specialize in food 
production. This fact gave rise to the appearance 
of the first seed companies in the world. Semillas 
Fitó was born in 1880 taking advantage of this 
specialization of tasks.
 
The main role of seed companies at that time 
and even now is to provide the market with a sta-
ble range of seeds, ensuring uncontrolled varie-
tal degradation.

A very significant development in the history of seed 
companies was the appearance of the first hybrids 
in the middle of the 20th century. The first to appear 
were maize hybrids which represented a major revo-
lution in the market: they offered a spectacular increa-
se in yield compared to the varieties at the time, and 
were therefore widely accepted by farmers around 
the world.
 
In the 1960s, this technology was consolidated in the 
US. In Europe, from 1967, any variety that could be pro-
ven to be different, uniform and stable could be re-
gistered as intellectual property. This encouraged se-
veral companies to dedicate significant efforts to the 

research and development of varieties that provided 
significant differences in terms of natural resistance, 
yield, flavour and/or nutritional qualities.

In Spain, the pioneering company in this field in 
terms of investment in research and development 
was Semillas Fitó. After consolidating its investment in 
R&D, the company went from dedicating itself to the 
production/purchase of seeds and their subsequent 
sale to a business model based on three pillars: 
research and development, production and sales.

PRODUCTION
Our seeds are bred on our own or third-party farms. The quality control and packa-
ging of seed is carried out in the company's own facilities for their subsequent sale.   

SALE
Our own team of sales technicians is responsible for offering the Semillas Fitó own 
range to selected farmers in specific countries, where the weather conditions are 
most favourable. As shown in other sections of this report, more than 20% of the 
group's workforce is fully dedicated to direct customer service and technical advice. 

RESEACRH and DEVELOPMENT
The main objective of the investment in research is to obtain new varieties that im-
prove those already on the market in terms of natural resistance to plant pathogens, 
yield, flavour or nutritional qualities. This is one of the key areas at Semillas Fitó. As 
a result of this research, 70 new varieties were registered during 2019. As shown in 
various sections of this report, the group's annual investment in R&D corresponds 
to 20% of turnover and more than 36% of the workforce is dedicated exclusively to 
this area.
An example of Semillas Fitó's commitment to the generation and dissemination of 
knowledge regarding agronomic solutions was its participation in the Melonomics 
project, which in 2012 successfully sequenced the melon genome for the first time.
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In 2015, the United Nations approved 17 sustainable 
development goals (hereinafter, SDGs) with the aim 
of establishing a clear common sustainable develop-
ment agenda for governments, civil society and the 
private sector to end to poverty, protect the planet 
and ensure that all people enjoy peace and pros-
perity. These 17 goals are comprised of 169 specific 
targets to be achieved by 2030. For this reason, this 
initiative is also called the 2030 Agenda.

Since the launch of the 2030 Agenda, the awareness 
and importance of the SDGs among all the different 
stakeholders has increased. Today, many private com-
panies have begun to link their strategic objectives 
to some of these objectives or have begun to define 
their policies and actions in social or environmental 
matters based on these 17 SDGs. This is very signifi-
cant because engaging the private sector – especially 
at the level of senior management– in these aspects is 
essential to ensure that decision-making in companies 
is aligned with this philosophy. Indeed, only with the 
commitment of companies can there be an increase 
in positive impacts such as the creation of quality em-
ployment and the promotion of innovative solutions 
that improve quality of life in general and contribute 
significantly to the fight against climate change and 
the protection of the environment.
   
The followings section describes how the PHF Group 
in general and Semillas Fitó in particular contribute to 
the achievement of these SDGs.

3 · Contribution to the Sustainable Development Goals (SDGs)

"The objective of the 2030 agenda is to 
establish 17 sustainable development 
goals in consensus with governments, 
civil society and the private sector that 
must be achieved before 2030, focusing 
on equality, justice and the environment, 
among other issues”. THROUGH:

• The development of own varieties with less reliance 
on limiting factors such as land area, fertilizers, irriga-
tion or plant protection agents.

• Own projects to develop varieties suitable for orga-
nic farming.

End hunger, achieve food 
security and improved 
nutrition, and promote 
sustainable agriculture

THROUGH:

• The creation of quality direct permanent employ-
ment in the various countries where the company 
has its own subsidiary.

• The strengthening of the business fabric by creating 
close long-term commercial relationships with distri-
bution companies and with producers in more than 
70 countries, most of which are emerging economies. 

Promote inclusive and 
sustainable economic 
growth, full and productive 
employment and decent work 
for all

THROUGH:

• An investment in infrastructures that allow energy 
savings, water savings and minimize the use of fer-
tilizers.

• The requirement of continuous improvement applied 
to our environmental policy

Build resilient infrastructure, 
promote inclusive and 
sustainable industrialization 
and foster innovation

THROUGH:

• The direct control of our seed productions, both on 
our own farms and those of third parties.

• The application of our own environmental policy in 
work centres.

Ensure sustainable 
consumption and production 
patterns

CONTRIBUTION OF THE PHF GROUP TO THE SDGS
As explained in last year's non-financial report (2018), the various activities generated in the PHF group are dee-
med to have an impact in one way or another on 16 of the 17 Sustainable Development Goals. Nevertheless, PHF/
Semillas Fitó, faithful to its missions and values, prioritizes its involvement in the following SDGs: 

AT A STRATEGIC LEVEL
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ENVIRONMENTAL SPHERESOCIAL SPHERE

THROUGH:

• A continuous training offer for 
employees throughout the year.

• Collaboration with different 
universities, offering conti-
nuous work placements.

• Collaboration on research 
projects with public research 
centres.

Guarantee 
inclusive, 
fair and 
quality 
education 
and 

promote lifelong learning 
opportunities for all

THROUGH:

• The gradual incorporation of more women in the ma-
nagement team.

• Recruitment of women in own subsidiaries, especia-
lly in work centres located in countries with emerging 
economies where women are a vulnerable group.

Achieve gender equality and 
empower all women and girls

THROUGH:

• Direct business investment in 
many countries with emerging 
economies.

Reduce 
inequality 
within and 
among 
countries

THROUGH:

• Act as an example in terms of coexistence between 
workers of different religions (especially Catholics 
and Muslims) and with very diverse cultural origins.

Promote just, peaceful and 
inclusive societies

THROUGH:

• The construction of rainwater collection pools on 
our own farms, in order to reduce the consumption 
of traditional water resources.

Ensure access to water and 
sanitation for all

THROUGH:

• The continuous reduction of the ecological footprint 
of the agricultural sector.

Take urgent action to combat 
climate change and its impacts

THROUGH:

• Investment in our own organic farms.

• Investment in varieties suitable for organic production.

• Maintenance and preservation of old varieties that 
have some type of benefit.

Protect, restore and 
promote the sustainable use 
of terrestrial ecosystems, 
manage forests sustainably, 
combat desertification, halt 
and reverse land degradation 

and curb the loss of ecological biodiversity.

Throughout this report, the group's contribution to each of these 12 SDGs selected as priorities will be 
discussed in more detail.
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70
new varieties registered 

in 2019

+20%
of turnover is invested 

directly in R&D 
programmes

10
R&D centres
of our own

+36%
of the workforce is 
100% dedicated to 

research

Company founded in 

1880
 100%
family owned 140

years in 2020

In Spain, 

25%
of the workforce has been in 
the company for more than 

15
years

High level of profit 
re-investment in the 

company. The majority
of properties
and farms are 

100%
owned by the
group, and are 

managed by the team 
at Agronética, S.L. 

+60%
of turnover comes from 

foreign markets

10
subsidiaries of our own

7
of them outside the EU

Continuous commercial 
presence in more than 

70
countries

+40%
of the workforce resides 

outside of Spain

More than 

200
field days

More than 

50
visits from schools, 

institutions and 
customers to our 

facilities 

+20%
of the workforce is 
dedicated to direct 

customer service and 
technical advice

Direct participation
in more than 

33
national and 

international fairs

MAIN MILESTONES 2019

In general, 2019 has been a very 
good year, both in terms of finan-
cial results and in terms of the 
other qualitative and quantitative 
indicators that will be presented 
throughout this report.
 
The major milestones of 2019 can 
be summarized in four main bloc-
ks for their relevance to the busi-
ness group: our capacity for inno-
vation, our international presence, 
our constant long-term outlook 
and our unique approach of being 
close to our customers.

COMMITMENT TO INNOVATION COMMITMENT TO THE LONG-TERM

COMMITMENT TO AN INTERNATIONAL OUTLOOK COMMITMENT TO PROXIMITY

4 · 2019  |  MAIN MILESTONES 2019
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OUR PEOPLE AND OUR POLICIES

THE TEAM

One of the most important elements of the company 
is its team of people. Thanks to its commitment to in-
ternationalization with its own subsidiaries going back 
to 2000 (the first subsidiary was opened in 2001 in 
Antalya, Turkey) and the organic growth of the com-
pany, the profile of the company’s staff has become 
more diverse in terms of culture, geography, trai-
ning, gender and age in recent years.

Below are the main figures regarding the evolution 
of the workforce in 2019, focusing on those aspects 
which are different with respect to other companies 
and, above all, highlighting those facts that have chan-
ged significantly compared to 2018.

The following pages also focus on the contributions 
of the actions carried out in 2019 to the SDGs. In 
this section related to staff, 4 SDGs are prioritized in 
particular:

4 · 2019  |  OUR PEOPLE AND OUR POLICIES · The team

EMPLOYMENT: MAIN FIGURES 2019 

PHF group ended 2019 with a workforce of 660 peo-
ple.. However, since it is an agricultural business with a 
clear seasonal component, the number of staff fluctua-
tes throughout the year depending on the season. The 
average workforce during the year was comprised of
774 people, practically the same as in 2018 (2018 
Average: 771 employees).

“More than 70% of the group’s workforce 
is dedicated to the professional vegetables 
business unit, the group's main activity".

“At the end of 2019, more than 40% of the 
group's workforce resided outside Spain, 
working for one of the group's 10 subsi-
diaries, 7 of which are outside the EU”.

"With some of the group subsidiaries hi-
ring more and more women, we are get-
ting closer and closer to achieving gen-
der parity in the workforce”.

Geographic and cultural diversity continues to in-
crease. Although in 2018, 35% of the workforce resi-
ded outside Spain, this proportion has been increa-
sing to the point where this figure at the end of 2019 
stood at 40%. 

The number of staff working in international work cen-
tres are mostly concentrated in Turkey, Mexico, Chile 
and India, divided almost equally between these four 
subsidiaries.

In terms of gender diversity, the proportion of wo-
men in the company has gradually increased. If in 2018 
women made up an average of 35% of the workforce, 
at the end of 2019 this percentage has already risen 
to 39%.

The graph below shows the break-
down of staff by age group. More 
than 60% fall within the two cen-
tral ranges from 30 to 49 years of 
age and 17% are young people un-
der the age of 30. 

“More than 60% of the 
workforce is aged between 
30 and 49 years of age”.

4 out of 10 employees are women

Professional 
vegetables

Corporate

Other business 
units

74%

17%

9%

Outside 
Spain

In Spain

40%

60%

< 30 years 30-39 years 40-49 years 50-59 years > 60 years

19%

30% 31%

16%

3%
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In terms of years in the company, the distribution of 
the workforce at a global level is as follows

The figures are considerably different between work 
centres, depending on when each was opened.

Spain, where the parent company is established, has 
the highest number of senior employees. Taking into 
account all work centres in Spain, 25% of the workfor-
ce have been in the company for more than 15 years 
and 17% have been in the company for between 5 and 
10 years.

By contrast, the American subsidiaries and the Indian 
subsidiary are the ones with the highest number of wor-
kers who have been in the company for less than 3 years.

Regarding the distribution by 
educational level, there is huge 
diversity within the workforce, 
typical of the sector. Almost 40% 
have university studies or higher, 
while almost 50% of the work-
force worldwide have secondary 
school studies or lower. The figu-
res for 2019 are shown in the fo-
llowing table.  

Finally, in terms of contract type, 
the proportion of permanent com-
pared to temporary contracts has 
improved in 2019, with 78% of staff 
on permanent contracts (compa-
red to 72% in 2018). 

ORGANIZATION OF WORK AND ACCESSIBILITY

HEALTH AND SAFETY

The working hours in all the group’s work centres 
are conducive to a healthy work-life balance so that 
each worker can fulfil their commitment to work 1,800 
hours/year, generally spread over a 40-hour week.

 
In general, most of the workforce works full-time. Du-
ring 2019, 21 female workers and 10 male workers have 
benefited from a reduced working day to take care 
of a minor, or because of partial retirement or other 
reasons.

The PHF group’s workforce includes 6 people with a 
33% degree or more of disability. Specifically in 2019, 
these included 3 men and 3 women, occupying va-
rious positions appropriate to their abilities.

SPANISH WORK CENTRES

During 2019, in the work centres in Spain, 16 minor ac-
cidents that did not require medical leave and 12 ac-
cidents that did require medical leave were recorded. 
This represents a total of 386 working days lost due 
to accidents at work, which represents 0.22% of the 
total hours worked. It should be noted that the PHF 
group’s absenteeism and incidence rates derived from 
accidents at work are well below the sector average 
for the same employment categories.
 
These low figures have been achieved thanks to a 
team of 13 workers from the group who dedicate part 
of their working day to performing tasks aimed at pre-
venting occupational risks in the company.

INTERNATIONAL WORK CENTRES

During 2019, no workplace accidents were reported 
either in the work centres in Chile or in the centres in 
Turkey. An accident that required medical was repor-
ted in the work centre in Mexico. 

Distribution according to years in the company
2019

<  1 year 25%

1 – 3 years 23%

3 – 5 years 11%

5 – 10 years 17%

10 – 15 years 10%

15 – 25 years 8%

> 25 years 6%

Distribution by level of studies
2018

University studies

PhD 2%

37%Degree 24%

Diploma 11%

Vocational training and/
or high school diploma

Higher Vocational Training 6%

14%Intermediate Vocational Training 2%

High school diploma 6%

Secondary school 
studies or lower

Compulsory Secondary Education 41%
49%

No studies 8%

Temporary 
contracts

Permanent 
contracts

22%

78%

4 · 2019  |  OUR PEOPLE AND OUR POLICIES · The team
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TRAINING

During 2019, the company has continued to offer tra-
ining to its employees at the various work centres in 
languages (English, French, Catalan and Italian), office 
automation (basic Excel, advanced Excel and OneNo-
te) and personnel management.

Regarding the specific training in personnel manage-
ment, during 2019 two types of courses have been 
offered. On the one hand, workshops for reflection 
on leadership have been held exclusively for the ma-
nagement team (professional categories N1 and N2). 
And on the other, workshops focused on personnel 
management have been held for middle managers 
and technical personnel (N4).

In production-focused work centres, other technical 
specialization courses have been offered. For example, 
in the Chilean subsidiary, in August 2019 courses were 
held on recognition and management of pathogens in 
tomato crops, which are very important in that area.

"During 2019, employees have received 
more than 1,200 hours of training”.

Apart from the aforementioned training, employees in 
the different categories in the centres in Spain have 
been offered the possibility of attending short coa-
ching sessions. Specifically, in 2019, 25.5 hours of coa-
ching were given with an internal coach, and 13.5 hours 
of coaching with a coach external to the company. 

INTERNSHIP STUDENTS

In terms of training young people, the table below 
shows the number of interns the business group took 
on 2019 in each work centre, as well as the total hours 
worked by them in each centre.

In total, there were 15 interns from different back-
grounds in the company, the same number as in 2018. 
Internships are only offered in work centres in Spain. In 
all cases, the students were paid for the work they did.

Semillas Fitó is one of the companies participating in 
the Catalan Government’s Industrial Doctorate Plan. 
This plan consists of a 3-year research project in a 
company, in which the selected doctoral student ca-
rries out their research training, in collaboration with a 
university or research centre, which becomes the sub-
ject of a doctoral thesis. In this way, doctoral students 
act as bridges of knowledge transfer between the uni-
versity and business world, and contribute to increase 
the competitiveness of the country’s industry.
 
At Semillas Fitó we are currently involved in two projects:

The group is also directly linked to several universi-
ties. Worth highlighting is the relationship with the 
Barcelona School of Agricultural Engineering, with 
whom we have an agreement whereby the student 
who presents the best final course project is awarded 
a prize of €1,000. 

Overall, employees have received more than 1,200 
hours of training throughout the year in the three 
areas mentioned in the previous paragraph.

INDUSTRIAL DOCTORATES PROGRAMME
OF THE CATALAN GOVERNMENT

• “Seed treatments for crop protection”, by the doc-
toral student Virginia Estévez (2016-2019), at the de-
partment of Seed Technology (Barcelona) with Dr 
Juan Jesús Narváez (Seed Technology manager).

• “Optimization in obtaining double haploids in mai-
ze”, by the doctoral student Ijlal Benslimane (2017-
2020), at the Field Crops R&D farm in Les cases de 
Barbens (Lleida) with Marc Solsona (Director of Field 
Crops R&D) and the University of Lleida (UdL).

Recognition of industrial doctoral students by 
the Minister of Education (Ms Maria Àngels Cha-
cón i Feixas) and the Department of Business 
and Knowledge of the Catalan Government.

Work centre No. of 
students Total hours

Barcelona 2 648

Almería 1 240

Barbens / Bellpuig 2 195

Cabrera 9 1,681

Llavaneres 1 80

Mexico 3
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NEW HIRES - ORIENTATION PROCESS FITÓ CHALLENGE

During 2019, the company has hi-
res people with very different pro-
files. Quantitatively, more than 
30 new employees were taken on in the 
different work centres, in particular in the 
areas of professional vegetables and R&D.

The complexity of the group in terms of 
business units, subsidiaries and portfolio, 
has resulted in the creation of a necessary 
orientation process to support new emplo-
yees from the first minute to help them un-
derstand the missions that guide the func-
tioning of the company and the values that 
capture its essence and know-how.

“It is essential that new emplo-
yees are given support through 
an orientation process with the 
purpose of transmitting the mis-
sion and values of the company. 
All this is part of the corporate cul-
ture, which is transmitted to new 
employees from the start of their 
employment so they can adopt 
the Fitó culture as their own”.

What better way than to 
learn by playing!

Last May, coinciding with the San 
Isidro festival (patron saint of far-
mers), the Fitó Challenge was 
held for the second consecutive 
year. It is the only activity that all 
Semillas Fitó workers carry out 
jointly, regardless of their position 
or work centre.

The game consists of challen-
ging each other and answering as 
many questions as possible on a 
wide variety of topics: from the 
history of the company, products, 
new colleagues or curious facts 
about the sector. Once again, the 
results of the game were positive. 
Despite being miles apart, this vir-
tual game breaks down barriers 
between the different subsidiaries 
of the company. Moreover, it is a 
very entertaining tool that helps 
employees understand the func-
tioning of the company and learn 
useful information that makes the 
day to day easier.

Of course, we congratula-
te the winners!

CHALLENGECHALLENGE

175
players

9,299
challenges

68
minutes

per player

417
questions
per player

1st ranked player

JOSÉ ANTONIO
ROZAS

(Cabrera de Mar)

145,243 points

1st ranked team

TURKEY
Winning team for the second time

in a row!

1,137,709 points
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THE ENVIRONMENT

As mentioned in section 3 of this report, the 
PHFGroup/Semillas Fitó currently focuses its efforts 
on contributing positively to three sustainable 
development goals regarding the environment:

The following section describes the actions linked to 
these three most relevant objectives in 2019.

It also includes those actions linked 
to guaranteeing sustainable con-
sumption and production patterns.
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WATER

The Semillas Fitó centres optimize the consump-
tion of water resources through the construction of 
rainwater collection pools and the construction of 
drainage networks to take advantage of the water 
used in washing seeds. 

Centres such as those at Cabrera de Mar (in Barce-
lona) or El Ejido (in Almería) have different rainwater 
collection pools that can hold from 500,000 litres to 
5 million litres.  

But, without a doubt, Semillas Fitó’s most significant 
environmental project, which spanned 2012 to 2017, 
was the construction in the Sant Andreu de Llavane-
res production centre, in Barcelona, of the entire dra-
inage network of leachate water from crop irrigation, 
the pool for said leachates and the rainwater collec-
tion pool with a capacity of 9.5 million litres.

This initiative was undertaken in order to take advan-
tage of the production centre's own environmental 
profitability. If water is used to wash the seeds pro-
duced in the field and in the greenhouse, why not use 
that water for irrigation?
 
This is how the Sant Andreu de Llavaneres drainage 
network arose. All the water that is used to wash the 
seeds in the processing area is sent to a network of 
6 filters and access chambers that clean the water of 
any organic remains, which, using a pump system, is 
eventually disinfected with chlorine and returned to 
the drainage network that helps irrigate our crops in 
fields and greenhouses.

And, in the same way, this water that is used to irri-
gate our crops in fields and greenhouses is collected 
through this drainage network and finally stored in the 
200,000-litre leachate pool, where its concentration 
of salts and nutrients is adjusted by mixing it with well 
water to be used again for irrigation.  

This enables us to achieve considerable environ-
mental and economic savings, since instead of using 
200,000 litres of well water in 6 hours of seed was-
hing we now use only 3,000 litres of water, of which 
70% is recycled water and 30 % is well water.

USE OF RESOURCES

By combining the drainage network that uses recycled 
irrigation and seed washing water with rainwater, we 
obtained the water savings we needed. The rainwater 
collected in the pool also enables us to irrigate our 
organic farm, as detailed further in the next section.
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PLASTIC

We reduce and recycle the plastic used in the DNA 
extraction process in the laboratory. 

Since 2011 and due to the increasing volume of sam-
ples being analysed, the molecular marker laboratory 
at Semillas Fitó’s Cabrera de Mar centre changed the 
way it carried out its DNA extraction from a manual 
system to a semi-automated system using robots.
 
The DNA extraction system requires 7 different solu-
tions that in turn require plastic plates with 96 tubes. 
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Environmentally responsible use of plastic for PCR 
analyses in the laboratory.

Following the process carried out in the laboratory, 
once the DNA extraction has been carried out (pre-
vious step), a PCR analysis is carried out to determine 
the genotype of each plant. In this process, plastic pla-
tes are also used and the marker laboratory has been 
improving its technology with the aim of significantly 
increasing its production capacity, but at the same 
time stabilizing the necessary resources.

In recent years, the laboratory has been optimizing 
the use of this plastic from commercial kits, achieving 
a reduction of around 70% (from 7 to 2.1 plates for 
each extraction).

This has been achieved by reusing the plates 15-20 
times, cleaning them with water and pressurized air.

The following graph shows the proportion of used 
and recycled plastic for DNA extraction.

* In grey, the histogram that represents the new plastic that we use each year to carry out all the DNA extractions from the leaves of the different vege-
table species. The units are “kilos of plastic" and are shown on the left axis.
* In green, what we recycle (also in kilos and on the left axis).
* The light green line represents (on the right axis) the volume of analysed plants (DNA extractions) each year. We currently analyse around 700,000 
plants.

* In grey, the histogram (on the left axis) that represents the new plastic that we use for every 1,000 analyses (in kg).
* The green line represents (on the right axis) the number of PCR analyses carried out in the last 8 years. In this case, we currently perform around 
10,000,000 PCR analyses (also called "datapoints").

These PCR analyses require the use of plates of 
about 30 g of plastic which initially had a capacity 
for 96 samples. Subsequently, we switched to using 
plates with four times the capacity (384 samples per 
analysis), thus reducing the volume required for 
each reaction. But not satisfied with this, we focused 
on a definitive system using plates that now have 16 
times the initial capacity (1,536 analyses) with the same 
surface area.

Used and recycled plastic for DNA extraction
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ORGANIC CROPS

For several years now, Semillas Fitó has been focu-
sing on building links with the organic farming sector, 
offering solutions for those customers who choose to 
produce under this new line.

The four business units –Professional Vegetables, 
Field Crops, Turf Grasses and Hobby– have adopted 
this organic trend in one way or another.

VEGETABLE SEEDS - ORGANIC LINE
FIELD CROPS - ORGANIC LINE

The Field Crop business unit also offers two organic 
products in its catalogue, which went on sale in 2016, 
as a response to the growing trend for organic pro-
duction. The fields where these crops are grown play 
a very important role, particularly in terms of nitrogen 
content, as a result of their impact on nitrogen fixation, 
organic matter content, structure, biological activity of 
the soil and also in terms of minimizing the negative 
effects of animal production, including nitrogen emis-
sions into the environment.

TURF GRASSES - ORGANIC LINE

HOBBY - ORGANIC LINE

In the Vegetable Seeds business unit, seeds produ-
ced on the new organic farm come from crops that 
have been cultivated without fertilizers or chemical 
synthetic pesticides (fungicides, insecticides or her-
bicides) and have been controlled throughout their 
production, processing, packaging and sales proces-
ses. This helps ensures the absence of any traces of 
these substances and enables compliance with cu-
rrent regulations for obtaining organic certification. 
As a result, the envelopes containing these seeds are 
identified with the Fitó Organic badge and the logo 
of the certifying body (CCPAE), as seen for example 
with the organic Hobby seeds.

Our aim is to produce certified organic seeds of our 
most outstanding and well-known varieties of auber-
gine, tomato, cucumber, courgette, melon and sweet 
corn, in order to offer a 100% organic product from the 
moment the seeds planted, through the production 
system, to the point where it reaches the consumer.

In 2019, the first fruits grown from the first organic hy-
brid courgette and cucumber seeds were harvested 
on the new Can Catà farm: a 2-hectare farm adjoining 
the Llavaneres production centre dedicated exclusi-
vely to the Fitó Organic vegetable seeds line.

As a result, several organic varieties of maize and oats 
were tested and launched on the market, in response 
to this growing trend in Europe, and more varieties 
may be added in the near future. 

The Turf Grasses business unit has been selling the 
Sparring Eco grass line since 2013, which is a new for-
mula that provides the advantages of the well-known 
Sparring formula, but with a 5% addition of a dwarf 
clover variety with the following benefits:

• Provides the annual nitrogen needs in a continuous 
and constant way, forgoing the need for nitrogen fer-
tilizers with the consequent economic and environ-
mental savings.

• Maintains  the hardiness and uniformity of the formula.

• Improves colour especially in the winter.

• Prevents the appearance of clover as weeds.

• Results in a more sustainable turf in line with the new 
European plant protection products directive.

Currently, Semillas Fitó has 10 varieties in its Hobby 
business unit with organic certification, which went on 
sale back in 2011. These include courgette, onion, cu-
cumber, parsley, and tomato, among many others. This 
organic certification guarantees that the products 
have been produced or prepared following organic 
farming standards, and that they have been monito-
red throughout their production, processing, packa-
ging and sales process.

Also, in 2019 the Eurogarden Vitalfoods project was 
launched. This is a selection of ten 100% natural 
foods that contain high amounts of minerals and 
nutrients essential for the proper functioning of the 
body in small doses, such as broccoli, soya, sesame, 
buckwheat and quinoa, among others.
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WASTE

WEEE WASTE
(Waste Electrical and Electronic Equipment)

An electrical or electronic device is any device that needs electric current or electromagnetic fields to function 
properly. These devices, having been used for the day to day, will at some point reach the end of their useful life, 
and became WEEE (waste electrical and electronic equipment).

Lead, barium, phosphorus, chromium, cadmium, mer-
cury, etc. are some of the elements that WEEE usually 
contain that can be highly toxic for the environment 
and harmful to human health if they are not properly 
managed, in addition to other components that can 
be recyclable, like copper, plastic and aluminium.

According to UNEP (United Nations Environment 
Program) 50 million tonnes of WEEE were gene-
rated in 2017. Waste from electrical and electronic 
equipment is, by far, the fastest growing type of 
waste around the world. In Europe, and according to 
the statistics provided by official bodies, 4% of the 
waste generated on the continent is already elec-
tronic. 

To provide a solution to this "technological waste" that 
we generate so much of today, there are several laws 
at the worldwide and European level that regulate 
this type of waste, and more specifically in Spain, Ro-
yal Decree 110/2015, of 20 February, on waste elec-
trical and electronic equipment, which classifies it as 
follows:

At Semillas Fitó, we subscribe to 
the belief that "with small actions, 
we can achieve big changes" and 
in 2019 we started recycling the 
WEEE items discarded in our 
centre in Barcelona, and in other 
centres, including: empty toners, 
printers, monitors, mobile pho-
nes, different types of light bulbs, 
tools and temperature exchange 
devices, among other things, and 
in this way play our small part in 
the global initiative of the Sustai-
nable Development Goals - 2030 
Agenda, more specifically regar-
ding Goals 12 and 13. We have im-
proved our knowledge and awa-
reness regarding waste in order 
to contribute to the fight against 
climate change by reducing our 
waste through prevention, reduc-
tion, recycling and reuse actions, 
and we have fitted almost all our 
facilities with energy efficient light 
bulbs and adopted sustainable 
energy consumption/generation 
practices.

How do we achieve this?We have 
adapted a section in the Opera-
tions warehouse of the Barcelona 
centre to store the WEEE waste 
generated in the centre itself and 
in other company centres, and we 
hire different types of Authorized 
WEEE Waste Managers who are 
responsible for the collection and 
subsequent management of this 
waste to reuse that part which 
contains recyclable components 
or to properly handle that part 
which is dangerous.
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Temperature exchange appliances.

Monitors, screens and devices with 
screens larger than 100 cm2.

Lighting.

Large appliances (with an external 
dimension over 50 cm).

Small appliances (with no external 
dimension over 50 cm).

IT and telecommunications 
equipment (with no external 
dimension over 50 cm).

Large solar panels (with an external 
dimension over 50 cm).
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“SMALL ACTIONS, BIG CHANGES”

All our actions directly impact our 
environment. At Semillas Fitó we 
are aware of this and, therefore, 
we want to actively contribute 
to the preservation of the planet 
with more sustainable gestures, 
even if they are small actions in 
the day to day. In this regard, in 
2018, the "small actions, big chan-
ges" initiative was launched which 
encompasses all those actions 
aimed at workers that generate a 
positive impact in social or envi-
ronmental matters. 

CHRISTMAS GIFT 2018

At Christmas 2018, the first of these initiatives was launched. Specifically, it was decided that part of the Christ-
mas gift for that year 2018 would be a glass bottle for day-to-day use by workers at the Semillas Fitó centres in 
Spain. This contributed to two objectives: on the one hand, to promote the regular consumption of water, es-
sential for health, and, on the other, the reuse of the same bottle at the drinking water fountains provided by the 
company at various points in the work centres.

CHRISTMAS GIFT 2019

For the second consecutive year, in 2019 Semillas Fitó 
Spain used the Christmas gift to workers as an oppor-
tunity to reinforce ecological awareness and reduce 
the environmental footprint, in line with our mission 
to care for the community.

As part of the "small actions, big changes” initiative, a 
snack bag, a bamboo cup and a reusable sandwich 
bag were given to all Semillas Fitó workers in Spain to 
promote the reduction of plastic and single-use ma-
terials in our day to day. In total, 600 gift packs were 
handed out. 

Thanks to these initiatives, habits are gradually being 
changed that have an impact on the reduction of waste 
generation. For example, since the handing out of glass 
bottles in 2018, the offices of the Barcelona centres 
have reduced their consumption of 33 cl water bottles. 
Specifically, the consumption of bottles in 2019 has 
decreased by 64% (units) compared to 2018.
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Consumption of 33 cl water bottles 

2018
13,440

units

2019
4,800

units

January–May
2020
3,600

units
* Source: 2018-2019-2020 annual consumption ratio provided by the supplier.  
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COMMITMENTS TO SOCIETY

As well as focusing on staff and the environment, one 
of the aspects that the company keeps in mind when 
planning its annual activities is its commitment to society.

“One of the four blocks of the company’s 
mission is related to the community. The 
two basic objectives in this block is to 
contribute knowledge and protect the 
environment”.

In this regard, the following sections details 5 groups 
of activities that have had a special impact in 2019.
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PARTICIPATION IN SECTOR ASSOCIATIONS

One of the things that makes Semillas Fitó stand out 
in the agricultural sector in Spain in particular and in 
the world in general, is the participation of its emplo-
yees in the different associations that operate in the 
sector. In terms of figures, it is worth noting that in 
2019 we maintained our approach of recent years with 
the following milestones:

Nationally:

Internationally:

• Participation in more than 30 sector asso-
ciations, both nationally and internationally.

• Contribution of over €150,000 in annual 
fees to help their growth

• 12 group workers actively participate in 
one association or another

One of the most important associations is ANOVE.

The National Association of Plant Breeders (ANOVE) 
is the Spanish association that brings together com-
panies and public institutions dedicated to the gene-
ration of added value in the agri-food sector through 
research, development and the exploitation of new 
plant varieties (www.anove.es)

During 2019, several workers of the group were sel-
flessly involved in the association. We highlight the 
main roles:

Eduard Fitó,, Semillas Fitó Director 
of Corporate Affairs and Business 
Development, chairs the ANOVE 
Communications Committee, that 
determines which messages need to be transmi-
tted and through which media.

Israel Roca, Semillas Fitó Director of 
Marketing and Sales in Europe for the 
Professional Vegetable business unit, 
joined the Board of Directors of Ano-
ve in 2019 while continuing to serve as chair of the 
vegetable seed section. His main functions have 
been setting the agenda of the annual meetings 
of this section and aligning the members with the 
decisions taken both by the Board of Directors of 
ANOVE and during meetings of the section itself. 

Dolors Baget, head of regulatory 
affairs of the Semillas Fitó Vegeta-
bles business unit, was part of the 
cross-departmental committee of 
regulatory affairs at ANOVE during 2019. Among 
other functions, she has actively participated 
in the annual meetings of the association, in the 
discussions regarding changes in seed legislation 
and in the proposals for optimizing processes and 
communication between all state bodies.   

Jaume Bell-lloch, Semillas Fitó Di-
rector of Operations of the Field 
Crops business unit, he has partici-
pated in the meetings of the Maize, 
Oilseeds and Industrial Crops Section (SMOCI in 
its Spanish initials) to discuss issues related to the 
market dimension and seed processing.

ANOVE’s mission is to represent the plant breeding 
sector in Spain by promoting the defence of its inte-
rests and awareness of its activity, supporting inno-
vation and the development of agriculture. ANOVE 
works towards a form of agriculture that is innovative, 
competitive, and sustainable, which values and has 
full access to plant improvement, thus and contribute 
to food security and the economic development of 
society.

Currently, ANOVE is made up of 55 entities and is 
structured in four areas of activity: 

• Cereals, 

• Vegetables and ornamentals, 

• Fruits and berries, 

• Maize, oilseeds and industrial crops. 

This helps to promote discussion around the specific 
problems of each type of crop and the definition of 
strategies.

SPAIN

EUROPE THE WORLD THE WORLD

MEXICO

ITALIA

CHILE

FRANCE

TURKEY

National Association of Plant Breeders
www.anove.es

European Seed Association
www.euroseeds.eu

International Seed Federation
www.worldseed.org

Anti-infringement International Bureau
www.aib-seeds.com

Mexican Association of Seed Companies 
www.amsac.org.mx

Italian Seed Association
www.sementi.it

National Association of Seed Producers
www.anproschile.cl

French Union of Seed Companies
www.ufs-semenciers.org

Union of Seed Industrialists and Producers in Turkey
www.tsuab.org.tr
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Assosementi is an organization that represents the 
participating agents in the seed industry in Italy: pro-
ducers of vegetable varieties, producers of seeds and 
distributors of seeds.
  
The main objective of Assosementi is to inform its 
member companies about regulatory measures and 
to moderate the debate on initiatives and issues in 
the sector. It periodically organizes meetings between 
its members and, at the same time, represents their 
views in discussions with the authorities.
  
During 2019, a worker from the group actively partici-
pated in these meetings:

The Union Française des 
Semenciers brings toge-
ther 135 companies invol-
ved in the selection, pro-
duction and marketing 
of seeds for agriculture, 
gardens and landscapes. 
It is the principal point 
of contact for the seed 
industry in France, and 
comprises family busi-
nesses, cooperatives and 
subsidiaries of foreign 
seed companies. 

During 2019, a worker from the group regularly atten-
ded the association’s events:

Utku Ersoy, , Area Manager Profes-
sional Vegetables Turkey, is an active 
member of Tsuab's working group 
leading the fight against fraud and 
illegal seed breeding. He meets periodically with 
other executives of other companies in the sector 
to follow up on these matters. 

Charlène Aurignac, head of Sales 
and Marketing for Field Crops in 
France, represents Semillas Fitó wi-
thin the Union. She attends the mee-
tings that are organized periodically.  

Massimo Peruzo, Country Manager 
Italia, regularly participates in the 
association's meetings. 

Within Turktob, there is a sub-association called Tsuab: 
Union of Seed Industrialists and Producers in Turkey. 
It is a public institution of mandatory membership for 
all companies that operate in some way in the seed 
sector. Currently, there are 961 member companies 
of TSuab, including vertically integrated companies 
that are involved in all stages of the process, from the 
development of varieties to the distribution and sale 
of seeds, as well as companies that are only involved 
in certain stages of the business, such as production, 
supply or distribution.
 
During 2019, a worker from the group was actively in-
volved in these associations:

AMSAC is a civil association which for 50 years has 
been promoting the production and use of improved 
seeds for planting and plant breeding research in Mexi-
co. AMSAC is the national and international benchmark 
in everything concerning seeds for crops in Mexico.

With a voluntary membership of 70 national and inter-
national partner companies, which produce, research 
and market seeds, as well as service providers for the 
seed industry, this association represents 85% of the 
production and marketing of improved seeds.

AMSAC supports and informs members on handling 
the new regulations in the country related to imports, 
phytosanitary regulations, policies, etc. on the seed 
market and its environment.

During 2019, two workers from the group were sel-
flessly involved in the association. Both participate in 
the association's events regularly:

Alejandro Lugo
Area Manager Fitó México

Rogelio López
Logistics Fitó México
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ANPROS is the National Association of Seed Pro-
ducers in Chile. Its mission is to contribute to the 
progress and development of Chilean agriculture, re-
presenting its members in all matters concerning the 
seed sector, nationally and internationally, and promo-
ting the sustainability of its industry.

It is an entity made up of producers, distributors, retai-
lers, researchers and other organizations related to the 
seed industry. It was founded in Santiago in December 
1959 by a group of farmers registered in the Registry of 
Certified Seeds of the Ministry of Agriculture.

During 2019, two workers from the group were sel-
flessly involved in the association. Both participate in 
the association's events regularly:

Euroseeds, formerly known as ESA, is the represen-
tative of the European seed sector. It was founded in 
2000 with the aim of being the voice of the European 
seed industry. It represents the interests of those asso-
ciations, companies and institutions that are involved 
in the research, improvement, production and sale of 
agricultural, vegetable and ornamental plant seeds.

The ISF is the most important seed sector association 
in the world and its annual congress is a key meeting 
point for the best seed companies around the world.

One of the major milestones in 2018 for the company 
and for the sector, was the election of Eduard Fitó, 
Director and CEO of PHF, as chairman of the associa-
tion for 2019-2021. The election was held during the 
69th World Seed Congress in Brisbane (Australia).

During 2019, Eduard Fitó represented seed bree-
ders—hundreds of family companies, SMEs and seve-
ral multinationals—based in 72 countries and opera-
ting almost all over the planet.

Luis Vielma, Country Manager Fitó 
Chile, actively participates in the di-
fferent activities of the association as 
the legal representative of Semillas 
Fitó in Chile. One of the most important activities 
is attendance at conferences organized by this en-
tity where issues related to seed exports and im-
ports are discussed, and it maintains a close rela-
tionship and collaboration with the governmental 
entity SAG (Agricultural and Livestock Service).

Israel Roca, Semillas Fitó Director of 
Marketing and Sales in Europe for the 
Professional Vegetable business unit 
is an active member of the Working 
Group of Integrated Companies (WIC) of the Ve-
getable Seeds section. Its main focus of action is to 
defend the interests of companies that are enga-
ged in the research, production and sale of seeds.

Eugenio González, Semillas Fitó Di-
rector of the Field Crops Unit, is also 
a member of the Euroseeds maize 
section, which analyses the issues 
faced by the European maize sector, in terms of 
regulations and plant protection agents among 
other things.

Torben Jahrmann, Semillas Fitó 
Biotech Research Manager, partici-
pated in the intellectual property 
committee (IP & Breeders' Rights 
Committee) during 2019.

Claudia Gaete, Farm Manager at 
the Arica production centre, parti-
cipates in the Arica and Parinaco-
ta committee. Together with other 
seed companies located in the area, this commi-
ttee collaborates on issues related to the seed 
industry such as regulation, training, plant protec-
tion agents, biotechnology and corporate social 
responsibility to help favour all stakeholders.

«During 2019, Eduard Fitó was president 
of the ISF, the only voice of the seed sec-
tor worldwide. He represented more than 
72 countries in which companies at all le-
vels of the industry operate”.

As well as Eduard Fitó’s huge dedication to the 
ISF, there are also other workers involved in the 
association. First and foremost, Eugenio González,, 
Semillas Fitó Director of Fields Crops, represents 
Spain in the field crops section (wheat, maize, 
sunflower, soybeans, rapeseed, among others). This 
involves several meetings a year to discuss issues 
related to the legislation of seeds worldwide and the 
transportation of goods. 

AIB is an international association that represents the 
main companies in the vegetable seed industry.
 
AIB's mission is to prevent and combat infringements 
of the intellectual property rights of its members.
 
Its member companies are committed to supporting 
sustainable horticulture through innovation in vegeta-
ble farming and seed production.

• Eduard Fitó, Semillas Fitó Director of Corporate 
Affairs and Business Development, is a member of 
the AIB Board of Directors.

During 2019, several workers of the group were sel-
flessly involved in the association. We highlight the 
main roles:

The mission of Euroseeds is to ensure a framework 
that guarantees the following three points:

• Fair and proportionate seed legislation at a Euro-
pean level.

• Freedom of choice of seed supplier for the diffe-
rent customers (other seed companies, farmers 
and consumers).

• Effective protection of intellectual property rights 
related to plants and seeds.

Anove, Assosementi, UFS and TSUAB are members 
of Euroseeds.
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COMMITMENTS TO THE AGRI-FOOD SECTOR

IMPLEMENTATION OF THE PROTOCOL FOR THE PREVENTION
OF SEED BORNE DISEASES 

In 2019 we implemented new quality protocols and 
hygiene measures on our farms to avoid contamina-
tion by SBD (Seed Borne Diseases)

Having healthy seeds is essential for achieving high 
productivity in crops and to guarantee food securi-
ty both in Europe and the rest of the world. Every 
day these pathogens that endanger the health of our 

crops and hinder the improvement in productivity, are 
more numerous and more difficult to control, making it 
increasingly difficult to achieve the satisfaction of our 
customers, and of our own employees, when working 
on our farms.

For this reason, a series of hygiene protocols have been 
developed to tackle "Seed Borne Diseases" (diseases 

transmitted by seeds), the main objective of which is 
the prevention of contamination through pathogens 
transmitted by seeds, including: in Solanaceae, ToBRFV 
(Tomato Brown Rugose Fruit Virus); ToMV (Tomato Mo-
saic Virus); TMV (Tobacco Mosaic Virus); the bacteria 
Cmm (or Clavibacter michiganensis sbsp. michiganen-
sis) in tomatoes; and in cucurbits, CGMMV (Cucumber 
Green Mottle Mosaic Virus) and MNSV (Melon Necro-
tic Spot Virus), among many others.

These protocols have been established to improve 
the quality control of the seeds and create spaces 
where the seeds grow more healthily and are more 
supervised against said pathogens during their pro-
cessing, and to develop hygiene measures for each of 
the activities of the different centres, as well as for the 
people who work in them.

 

These pathogens, although they do not affect hu-
mans, can be transmitted by people: when touching 
plant with our hands, clothing or shoes.
 
For this reason, we have set up protocols by type of 
centre (levels A, B or C according to the risk of conta-
mination), by groups of people (groups 01, 02 and 03 
according to whether or not they belong to a Semillas 
Fitó centre in the different countries) and by security 
zone (red, yellow and green zones depending on the 
location and the task being carried out at the centre). 
It is also necessary to give prior notice of any visit to 
the staff responsible for receiving visits at all Semillas 
Fitó centres. 
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And how do we transfer this message to our stakeholders (customers, workers, suppliers, etc.)?
 
Employee training  at Semillas Fitó.

In 2019, several training sessions were given to employees at the different Semillas Fitó centres. 
These sessions included a technical section, in which the employees were taught about which diseases were 
most susceptible to being transmitted by seeds, such as the Tomato Brown Rugose Fruit Virus (ToBRFV), the 
main sources of contamination and the infection cycle, and an instructional section, in which we showed emplo-
yees how to disinfect their hands before working with any seed or plant.

The training session also conveyed a very important 
message from the point of view of seed quality control. 
An event was held in Mexico in September 2019 with 
several talks in which customers from different areas 
of the country were invited to inform them about the 
current situation regarding seed borne diseases, and 
specifically the Tomato Brown Rugose Fruit Virus (To-
BRFV), as well as the prevention measures that the 
company has implemented.

In September 2019 we carried out a demonstration 
of our new quality protocols for the press

We started the new season in September 2019 with 
a visit from 9 journalists from technical media outlets 
specializing in agriculture, such as Ideal, a newspaper 
from Almería, the magazine Fruit Today and the web-
site Portalgrano, among others, to whom we talked 
about how to prevent the transmission of diseases by 
seeds in plant breeding.

The day began in Barcelona with a guided tour of the 
facilities in the GSPP (Good Seed and Plant Practices) 
site and the implementation of new quality systems to 

Anna María Viles, current head of Quality Control at 
Semillas Fitó Barcelona, spoke of the importance of 
her work, which consisted in ensuring that the seed 
that leaves Fitó meets the expectations of the custo-
mer, guaranteeing a seed that is free of any pathogen 
transmitted by seed and that meets the highest stan-
dards of germination and vigour.

Main sources of contamination of Seed Borne Diseases

Seeds
0.09%

Seed supplier Responsibility in crop management

Earth
1%

Knives
28%

Pruners
38%

Hands
86%

ensure best practices in seed management and the 
prevention of viral and bacterial contamination mainly 
in tomato seeds.
 
The day ended with a guided tour of the Llavaneres 
production centre, where the processes and the new 
protocols implemented to ensure the health of the 
seed and prevent contamination by the Tomato Brown 
Rugose Fruit Virus (ToBRFV) were demonstrated.

The result of this action was very positive, since all the 
invited media outlets published articles about the day, 
as did other media outlets that did not attend but also 
wanted to disseminate the information.

EL IDEAL

FH ALMERÍA

THE 3 MAIN TWEETS
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FOODTURE

Seed companies and plant breeders are the first link 
in the food chain. However, in line with our value of 
long-term vision, Semillas Fitó wants to actively con-
tribute to the improvement and development of the 
entire chain, from beginning to end.

Therefore, in parallel to our main business, we have 
carried out projects that aim to raise awareness of the 
importance of seeds on the industry and the impact 
they generate.

Fitó Foodture is the company’s star project in this re-
gard. The initiative encompasses actions, projects and 
concepts that aim to anticipate future consumer needs.

At Semillas Fitó we understand that our core business 
is to develop new resistance varieties and offer our 
customers (farmers and distributors) competitive va-
rieties. However, Foodture goes beyond that and is 
not limited to the concerns of our direct customers. 
The new project focuses on the end consumer and 
the consumer of the future. It offers complete con-
cepts covering one or more varieties grown in a speci-

fic way by leading companies (our partners) in specific 
areas (exclusive), with a customized packaging and 
consumer recommendations (recipes and combina-
tions with other products). 

With Foodture we are not selling seed but rather a 
concept. We provide a solution, for example, for a 
meal. We create a new concept from start to finish 
and offer it in the best conditions, marking a certain 
way of consuming it. This allows us to offer something 
unique and distinctive, unlike production innovations 
that are easier to replicate.

We are convinced that innovation implemented res-
ponsibly will bring value to society and the restau-
rant industry.

The Foodture project includes, among other pro-
ducts, the Monterosa tomato and the Waikiki melon.

Monterosa is a large-calibre, furrowed and intense 
pink tomato at maturity. It does not have a long-life 
gene so it has a high potential flavour if cultivated 
properly.

This tomato draws attention and creates expecta-
tions. It evokes bygone tomatoes as it is aromatic, 
juicy and sweet—with a fruity finish.

It is known for its versatility when it comes to pre-
paration, either alone or in various types of salads, 
sauces and salmorejos.

Monterosa resulted from crossing a Girona pear to-
mato and a Costoluto Genovese. From the beginning 
we discovered that it would be difficult to develop 
the variety as a commodity product because achie-
ving stability in its qualities throughout the season 
with minimal yield was difficult.

We searched for a company that understood the im-
portance of producing Monterosa, bearing in mind its 
quality standards, and we found in the Gavà Group 
our ideal partner. This company has a clear idea of 
the needs and requirements of its customers and 
it grows tomatoes based on what it can sell. In fact, 
part of the production is discarded because it does 
not meet minimum quality standards. Thus, consu-
mers can be certain that if they buy Monterosa, they 
are always getting top quality.

Currently the Monterosa tomato is well established, 
especially in Spain. Markets where it is growing inclu-
de the United States and the hobby segment.
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Waikiki is a Branco melon, but smaller (from 2 
to 3 kg) and with orange flesh.

The Branco melon is a native species of Por-
tugal and usually weighs 4.5 to 5.5 kg, less ne-
tting and white flesh. It is a species virtually 
unknown outside Portugal and is of very good 
internal quality and good post-harvest hand-
ling, two important and difficult requirements 
found in European melons.

Waikiki has allowed the Branco melon species 
to the demands of Central European melon 
consumers. There is currently no other variety 
like Waikiki on the market because it is a no-
velty in terms of size and flesh colour. In the 
eyes of the European market, the new variety 
is different on the outside and tasty and sur-
prising inside.

Waikiki stemmed from the ambition of making 
small melons that were different. European 
consumers look for formats less than 2 kg that 
taste good. With Waikiki we have achieved a 
different melon that is amazing outside and in-
side, with a pleasant flavour and an appropria-
te postharvest handling. The challenge now is 
to further reduce the size of the fruit.

This new variety is in the initial phase. 2018 was 
the first year it was sold through two partners—
one in Portugal and one in Spain—for distribu-
tion in Europe. The priority markets are Ger-
many and France in particular, and also Austria 
and the Netherlands.

CERTIFICATIONS

We are aware that climate change currently affects every country on every continent. With GSPP and ESTA 
certification our projects are, and will be, more sustainable since we put seeds on the market that are free of 
pathogens and treatments, which allows us to reduce the intensive use of plant protection products, one of 
the main problems in this industry. We also properly manage waste and avoid wastage through affordable and 
non-polluting energy.

GSPP CERTIFICATION

“The company obtained GSPP certifica-
tion in March 2019”

This certification guarantees that the seed has been 
produced and processed based on the regulatory 
requirements of the GSPP foundation, which in turn 
means that the seed has been managed following 
strict quality standards that minimize the likelihood 
of contamination by the bacteria Clavibacter michi-
ganensis subsp. Michiganensis (Cmm). This pathogen, 
harmless to human health but harmful to plant health, 
is the cause of the main bacterial disease in tomatoes 
around the world.

To achieve this milestone, in our Barcelona centre a 
completely isolated working environment has been set 
up for the tomato seeds that pass through the GSPP 
activities circuit. In this space, our workers follow strict 
hygiene measures which include properly disinfecting 
the work material. In addition, it is equipped with the 
latest extraction technology to prevent the flow of sus-
pended particles from other environments.

Why have we obtained certification?
In line with our Quality Policy, at Semillas Fitó we de-
cided to undergo the certification process voluntarily 
to offer our customers the 
highest level of safety in the 
production and processing 
of our tomato seeds. In this 
way, we also internalized 
the highest standards of 
preventive culture with the 
aim of promoting profitable 
and sustainable agriculture.

What does the GSPP certification at Semillas Fitó involve? 
The GSPP standard covers 18 activities as part of the 
scope of the certification that go from the production 
of seeds to their sale (including processing and quali-
ty analyses). In addition, it requires an exhaustive tra-
ceability of the seed lots, an essential requirement for 
our process control. Therefore, GSPP implies safety 
and quality assurance in the work centres where the-
se activities are carried out which have demonstrated 
compliance with said regulations.

GSPP certified production sites must also:

• Develop, implement and maintain a quality manage-
ment system and improve efficiency. 

• Write procedures describing actions taken and how 
growing is managed (and the resulting seed) through 
work instructions. 

• Carry out proper monitoring, train staff regularly, 
create a preventive mindset and define an emergen-
cy procedure against the appearance of commercial 
incidents resulting from the presence of pathogens.  

During 2018, the company worked toward obtaining 
GSPP (Good Seed and Plant Practices) certification. 
Finally, in March 2019, the company's head office and 
warehouse in Barcelona obtained this certification.
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COMMITMENT TO TRAININGESTA CERTIFICATION

Similarly, the European Seed Association offers ESTA 
(European Seed Treatment Assurance) quality certifica-
tion, a general standard for quality assurance in seed 
processing that includes plant protection products.

Its objective is to guarantee that the seed treatment 
process and resulting processed seeds meet the re-
gulatory and sectoral requirements, to guarantee that 
the production of food, feed and fibres is sustainable 
through a combination of precision and a minimum 
use of plant protection agents managed with the maxi-
mum efficiency and minimal environmental impact.

"Semillas Fitó plans to obtain this certifi-
cation during the course of 2020".

Why did we decide obtain certification?
As with GSPP, in line with our Quality Policy, at Se-
millas Fitó we decided to undergo the certification 
process to offer our customers the highest level of 
safety in the production and processing of our maize 
seeds, and to help protect the environment. Thanks 
to this certification we obtain environmental benefits 
by using smaller amounts of insecticide, since we di-
rectly treat the seed in a controlled and specific envi-
ronment instead of in the open field. 
 
What does the ESTA certification at Semillas Fitó involve? 
The ESTA standard covers 7 activities within its sco-
pe of certification, ranging from seed cleaning to the 
use given to treated seeds, and their sale. Therefore, 
ESTA implies supporting the industry, as it provides 
a quality assurance system for seeds, their treatment 
and subsequent use and all the necessary manage-
ment throughout the supply chain.

In October 2020, Semillas Fitó submitted its ESTA 
maize seed management systems project for audit. 

Apart from the specific training for personnel that have been detailed in previous sections of this report, Semillas 
Fitó also carries out other training actions aimed at customers and society in general. 

In this 2019 annual report, we would like to highlight the efforts of the Turf Grasses division with the reissue of a 
turfgrass handbook that is unique in the sector, and also the Sapiens del tomate project, which is being carried 
out together with the Bulli Foundation.

2ª EDICIÓN TURFGRASS TECHNICAL 
HANDBOOK

INTERNAL/EXTERNAL TRAINING ON 
TURFGRASSES

During 2019, different training sessions were held in 
the area of turfgrasses at the hands of the sales direc-
tor of the Turf Grasses unit, Josep Cirera.
 
Six training courses were taught on turf management 
and on specific Semillas Fitó varieties adapted to the 
needs of different regions in Spain.
 
More than 10 technical workshops were held in our 
Cabrera de Mar test field with both national and in-
ternational visitors.

We received about 20 corporate visits to our facilities 
from customers from around the world to learn about 
our selection process, quality control and service.

In 2010, the Green Areas division drafted the The 
Turfgrass Culture Technical Handbook, a guide of just 
over 200 pages dedicated exclusively to turf mana-
gement and the construction of sports fields. The do-
cument contains all the knowledge and experience of 
in-house professionals together with the advice of ex-
ternal experts. At the time, there were very few docu-
ments that described the challenges faced by the turf 
sector and also presented practical solutions, which is 
why it was very well received by both national and in-
ternational professionals in the sector, who also have 
access to an edition in English.
 
In 2019, the guide was reissued in English, updating the 
information and expanding the content in the most re-
levant areas such as the construction of football pit-
ches and tennis courts and the existence of new turf 
diseases. This second edition has been just as well 
received, with an issue of 1,000 copies that have been 
made available to customers, distributors, suppliers, 
greenkeepers and groundsmen, among other techni-
cians, as well as technical colleges.

A webinar was also held at the Campus del Césped 
to talk about the importance of quality control in turfs. 
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SAPIENS DEL TOMATE

HOSPITAL SANT JOAN DE DÉU

PERE TARRÉS FOUNDATION

From seed to plate: everything you need to know 
about the tomato in the new book by the elBulli 
Foundation and Semillas Fitó.

The Sapiens del Tomate is a research project jointly 
developed by Semillas Fitó and the elBulli Founda-
tion to understand what the tomato is from a holistic 
and interconnected point of view. The Sapiens del 
tomate is part of Bullipedia, the chef Ferran Adrià's 
grand project, which consists of creating the largest 
multi-format encyclopaedia of restaurant gastronomy 
in the western world. "This is not a recipe book, but a 
book for knowledge," says chef Ferran Adrià.

The book has been written by the journalist Mireia 
Nicolás. The tomato specialists at Semillas Fitó, 
Germán Anastasio (Tomato Global Crop Coordina-
tor), José Antonio Rozas (Tomato Breeder) and Mar-
ta Fernández (Laboratory Assistant), have provided 

the scientific and technical information about the 
tomato, while the elBulli Foundation has provided 
the cultural and culinary vision of the fruit.This com-
bination of agronomic knowledge from Semillas Fitó 
and gastronomic experience from the elBulli Founda-
tion helps explain how the tomato has evolved, both 
its fruit and its use in cooking, as well as its importan-
ce in politics or art. The tomato has been analysed 
from different perspectives: not only as a product, but 
also the ecosystem in which it is grown and produced, 
from its production to its arrival to the consumer, with 
a 360 degree perspective. Through the "Sapiens" mul-
tidisciplinary analysis method a journey has been un-
dertaken that began thousands of years ago in Ameri-
ca and has not yet ended.

The Sapiens del tomate is representative of the social 
commitment that unites Semillas Fitó with the elBulli 
Foundation. Focusing on the most produced and highly 
appreciated fruit in the world, 
Semillas Fitó hopes to take one 
more step along the path to 
the continuous transformation 
of the agro-food industry at 
the seed level, and contribute 
new knowledge to restaurant 
gastronomy in particular and 
others disciplines in general: 
botany, chemistry, commerce, 
among many others.

SUPPORT FOR SOCIAL ORGANIZATIONS IN OUR REGION

In December 2019, we collaborated with the Sant Joan de Déu hospital in Barcelona in a fundraising campaign to 
investigate serious childhood illnesses. At the Fitó centres in Barcelona, Cabrera and Barbens we made “Peque-
ños valientes” bracelets and “Siembra esperanza” pencils available to anyone –internal staff and people external 
to the company– who wanted to make their small contribution. We raised €650 as a donation for research.

At Semillas Fitó we have also co-
llaborated with the Pere Tarrés for 
several years now on different pro-
jects. Specifically at Christmas 2019 
we took part in the campaign to co-
llect food and materials for vulnera-
ble children in the Poblenou neigh-
bourhood of Barcelona, where our 
headquarters are located.



66 67

ANNUAL REPORT 2019 4 · 2019  |  OUR PEOPLE AND OUR POLICIES · Human rights and anti-corruption policies

In the PHF group, respect for human rights is a fundamental value. There has 
never been any violation in this regard. As has been explained in various sections 
of this report, the Group is present in various countries around the world, inside 
and outside the EU. The legislation in force in the destination country has always 
been respected, as have the standard practices of good conduct typical of our 
culture of origin. 

Regarding measures to tackle corruption and bribery in particular, one of the 
rules of the PHF Group is the non-acceptance of gifts in any form by suppliers 
or customers. In cases in which a worker receives a gift in physical form –a typical 
case is gifts around Christmas– which cannot be returned for whatever reason, 
the company's policy is to hand over the gift in question to the HR department.  

This department collects all the gifts received in the company during the year and these are then used as prizes 
in the competitions that are organized for the workers on the day that Christmas is celebrated in the company.

HUMAN RIGHTS AND ANTI-CORRUPTION POLICIES
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GRI CONTENT INDEX
AND REQUIREMENTS OF LAW 11/2018

GRI indicator and description Content of Law 11/2018 “2019 Annual Report” section Pages Related SDG

General topics

GRI 101 - Foundation 2016 -- Methodology: Use of official frameworks 1. About this report 6-7

GRI 102 - General Disclosures

102-1 Name of the organization Brief description of the group's business model 2. About the company. The PHF Group 10-11

102-2 Activities, brands, products and services Brief description of the group's business model 2. About the company. The PHF Group 10-11 SDG 2; SDG 8; SDG 9; 
SDG 12

102-3 Location of headquarters Brief description of the group's business model 2. About the company. The PHF Group 10-11

102-4 Location of operations Brief description of the group's business model 2. About the company. The PHF Group 10-11 SDG 10

102-5 Ownership and legal form Brief description of the group's business model 2. About the company. The PHF Group 10-11

102-6 Markets served Brief description of the group's business model 2. About the company. The PHF Group 10-11 SDG 10

102-7 Scale of the organization Brief description of the group's business model 2. About the company. The PHF Group 10-11 SDG 8; SDG 9

102-8 Information on employees and workers Employment: Number and distribution of employees 3. 2019 c) The team 28 SDG 8; SDG 9

102-13 Membership of associations Information about the company 3. 2019 e) Society 48-53 SDG 4

102-16 Values, principles and standards. Brief description of the group's business model 2. About the company. Mission and values 14 SDG 2; SDG 8; SDG 9; 
SDG 12

102-46 Defining report content and topic Boundaries Methodology: Use of official frameworks 1. About this report 6-7

102-50 Reporting period Methodology: Use of official frameworks 1. About this report 6-7

102-51 Date of most recent report Methodology: Use of official frameworks 1. About this report 6-7

102-52 Reporting cycle Methodology: Use of official frameworks 1. About this report 6-7

102-53 Contact point for questions regarding the report Methodology: Use of official frameworks 1. About this report 6-7

102-54 Claims of reporting in accordance with the GRI Standards Methodology: Use of official frameworks 1. About this report 6-7

102-55 GRI content index Methodology: Use of official frameworks 4. Appendix A 70-71

102-56 External assurance External assurance by a third party 4. Appendix B 72

Economic topics

GRI 205 - Anti-corruption
205-2 Communication and training about anti-corruption policies  and procedures

Information on the fight against corruption and bribery
4. Human rights and anti-corruption policies 67 SDG 16

205-3 Confirmed incidents of corruption and actions taken 4. Human rights and anti-corruption policies 67 SDG 16

Environmental topics

GRI 301 - Materials 301-1 Materials used by weight or volume Sustainable use of resources 3.d. The Environment Use of resources. Plastic 38-39 SDG 13

GRI 303 - Water
303-3 Water withdrawal Sustainable use of resources 3.d. The Environment Use of resources. Water 37 SDG 6

303-5 Water consumption Sustainable use of resources 3.d. The Environment Use of resources. Water 37 SDG 6

GRI 306 - Waste 306-2 Management of significant waste-related impacts Circular economy and waste prevention and management The 3.d. Environment. Waste 42-43 SDG 13

Social topics

GRI 401 - Employment
401-1 New employee hires and employee turnover Employment: Number and distribution of employees 3. 2019 c) The team 28-29

401-3 Parental leave Employment: Organization of work 3. 2019 c) The team 31

GRI 403 - Occupational health and safety
403-1 Workers representation in formal joint management worker health and 
safety committees Employment: Health and safety 3. 2019 c) The team 31

403-2 Hazard identification and workplace accidents Employment: Health and safety 3. 2019 c) The team 31

GRI 404 - Training and education
404-1 Average hours of training per year per employee Employment: Training 3. 2019 c) The team 32-33 SDG 4

404-2 Programs for upgrading employee skills Employment: Training 3. 2019 c) The team 32-33 SDG 4

GRI 405 - Diversity and equal opportunities 405-1 Diversity of governance bodies and employees Employment: Equality 3. 2019 c) The team 29 SDG 5

GRI 412 - Human rights assessment 412-1 Operations that have been subject to human rights reviews  or impact assessments Information on respect for human rights 4. Human rights and anti-corruption policies 67 SDG 16

GRI 413 - Local communities 2016 413-1 Operations with local community engagement Information about the company 3. 2019 e) Society 65 SDG 16

5 · Appendices
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PRINCIPLES OF THE GLOBAL COMPACT
The Ten Principles of the Global Compact are derived from United Nations declarations on human rights, labour, 
the environment and anti-corruption and are globally accepted. The Ten Principles are detailed below, with an 
indication of where in the report each is referred to.

LABOUR RULES

Principle 3
Business should uphold the freedom of association 
and the effective recognition of the right to 
collective bargaining.

See "Information on 
matters relating to the 

workforce" (pages 28-35)

Principle 4 Businesses should support the elimination of all 
forms of forced and compulsory labour.

Principle 5 Businesses should support the effective abolition of 
child labour.

Principle 6
Businesses should support the elimination of 
discrimination in respect of employment and 
occupation.

ENVIRONMENT

Principle 7 Business should support a precautionary approach 
to environmental challenges.

See "Information on 
environmental issues"

(pages 36-45)
Principle 8 Businesses should undertake initiatives to promote 

greater environmental responsibility.

Principle 9 Businesses should encourage the development and 
diffusion of environmentally friendly technologies.

HUMAN RIGHTS

Principle 1
Businesses should support and respect the 
protection of internationally proclaimed human 
rights, within their sphere of influence.

See “Information on 
matters relating to for 

human rights”
(page 67)Principle 2 Businesses must make sure they are not complicit in 

human rights abuses.

ANTI-CORRUPTION

Principle 10 Business should work against corruption in all its 
forms, including extortion and bribery.

See “Information on anti-
corruption and bribery” 

(page 67)

5 · Appendices
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ASSURANCE

LETTER FROM THE SHAREHOLDERS

5 · Appendices
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INDEPENDENT ASSURANCE REPORT

Dirección por Misiones, S.L. 
Ronda General Mitre, 145 – 1º2º 
08022 Barcelona 

 

Reg. Mer Barcelona, T. 39.925, F. 206,, H. M -357.040, Inscrip. 1.ª 
N.I.F. B-64660780 

 

 
Informe de Verificación Independiente del Estado de 

Información No Financiera Consolidado de 
Productos Hortícolas Fitó, S.A. y sociedades dependientes 

del ejercicio 2018 
 

 
Responsabilidad de los Administradores _______________________________________ 
 

 

 
Nuestra responsabilidad _______________________________________________________ 
 

 

Dirección por Misiones, S.L. 
Ronda General Mitre, 145 – 1º2º 
08022 Barcelona 

 

Reg. Mer Barcelona, T. 39.925, F. 206,, H. M -357.040, Inscrip. 1.ª 
N.I.F. B-64660780 

 

 
 
 
Conclusión _____________________________________________________________________ 

 
 
Uso y distribución ______________________________________________________________ 

 
 
 
 
 
 
 
 
 
DPMC – Dirección por Misiones, S.L. 
Nuno Santos Pitta 
10 de marzo de 2019 
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